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Social Media on Dalit in Indig

Rohidas Mondal

Introduction . .
he term Dalit was used for the first time by Jyotirao Phule

I in the context of his social movement in Pune, Maharastra.

The term used for those people who are oppressed,
suppressed and depressed in Indian society. It is an act of violation
of human rights according to liberal thoughts. The Dalits in India
have been suffering from socio-economic exploitation for centuries as
the other marginal groups abroad such as the Blacks in the USA and
Europe (Channa 2013). The Dalit Bahujans of India had been under
the domination of the Brahmans and Kshatriyas for centuries. This
suffering has been continuing till today. But the Indian nation has
ac'cepFed the democratic communitarian and peaceful ruling system
rejecting the Brahmanical and Kshatriya and religious domination.
Zﬁ;gigia&liﬁns have been challengi.ng the religious and political
the question of inz OH;}? af:lon Of the ruling power. They daret bo Al
ancient times for 2(111; 1ly mdsoc{e.ty . They haye been strugghpg from
been under the indi al and spiritual equality. But they still have

ndirect control of Brahmanism (Shepherd 2021)-

\

ofher f;ilsjlazi‘lgi:lgs fll{xilnfg;ln;on, thoughts, photos, videos, information,
news & . ol events through websites of social media.

The Dalits are now able to shaye the stories iviti

g ; and activities of
their heroes and social reformers of different parts of th
without fear. They e sharing the information of the acfi\fiotlignc')}g
B.R Arnbedlka’Il‘f},1 dJyotirao Phule, Peﬁym Ramaswamy, Guruchand
Thakur, et.al. They can compete with the Hindu gentries as they are
the largest social unit of the country (Channa 20183). But they could
not do enough due to the lack of unity and consciousness. Now the
social media open the door to be united and fight for a liberal and
prosperous nation.

This majority section of Indians is financially backward due to
the domination and exploitation of the privileged castes. But the
present socio-cultural atmosphere and technologies enabled them
to get out from the corner of the village to the world of knowledge.
Even a rickshaw puller or a poor farmer can buy android mobile
phones and can share his views with his fellowmen through the
network ‘sites in WhatsApp, Facebook, Instagram, messengers in-
country and abroad. They can share various contents, audio-video
and information in a social group of their own. They are sharing
their ideology, information, problems, government policy, activities,
foreign policy, national security but they are unable to participfate
dctively in the government body to make any role in decision m:.aklng
for'the nation. A section of Dalit Bahuujans can resist the do‘rmnant
caste to move against caste-based discrimination. This section can
make counter-narratives within the subaltern digital sphere through

social media (Thakur 2020). ‘ e .
This study aimed to explore: the social medlﬁ ahctmf;le: off Dailtﬁ

in i i ioural change with the eftect of socl

e ot lore the impact of social

media. The Objectives of the study are to expio .
media on the movement of the Dalit Bahujans, to analyze their



